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Danica Cushing is a dance student at 8 Count Lee Heising.

Dance Academy in West Los Angeles. She is the

daughter of Dr. Misty C. Richards and Dr. Tim  Photos Credits: 8 Count Dance Academy
Cushing and is the granddaughter of Dawna

I
stephanie Cushin
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ISia
water.

HELLO my name is Elisia Silverwater , I'm an
Actress and Model in New Mexico. | have been
in several commercials in California and New
Mexico, | have had commercial school in
California and also Fashion Modeling School
and Makeup with New York West in California.
| also have Model Casual, Western, Print. | have
helped raise Cancer Donations to the Women's
Cancer Society thru Fab over 40 Contest which
| place 5th in my group.i also have IMDB
Credits for the Burlesque Ghost Hunters and

the Extended Directors Cut Aladdin.| was a
graffer and received credits for 7 woman
versus 1 Man K-Pop on U-TUBE. | have been in
several movies as | do Background and Stand In
work also .| have been Published in the Glitz
Magazine Issue 14 and Published in the Talent
and Artist Magazine | have had Acting Classes
online and many more to follow there is
always something new to learn, never give up
on your dreams. Elisia Silverwater
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QUELLE QUE S0IT LA RAISOND'UNE
TRANSACTIONIMMOBILIERE,
UN ACCOMPAGNEMENT PROFESSIONNEL
EST VOTRE GARANTIEI
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Kenricia Hotel

Nightly - Weekly Rates
Extended - Seasonal Stay
Downtown Kenora
Lakeview Rooms

All Inclusive Services

155 Main Street Kenura On PQN 1T1
KenriciaHotel@gmail.com (807) 464-3333
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KELLY DESCAMPS

Courtiere immaobilier résidentiel

214 BOS 6235

kelly.descamps(@remax-quebec.com

835 Bd Saint-Joseph E
MHII’I"-'-EH QC H2J 1K5
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Ellie is a 15-year-old model and
dancer from a small town outside
of Boston, Massachusetts. Her
dreams are to become a
professional dancer and work in
the commercial dance industry,
performing in music videos, live
shows, and on stage. She is
passionate about dance because it
allows her to express herself, build
confidence, and connect with
others.

One of her biggest goals is to
continue improving my technique
and performance quality while
gaining more professional
experience. | hope to attend a
college that supports both my
dance training and my interest in
business so | can understand the
industry from both a creative and
professional perspective.

She is proud of her achievements
so far, including walking in New
York Fashion week (twice!),
competing in dance competitions,
performim in the opening
number of the Industry Dance
Awads and Gala of the Stars,
dancing with Jojo Siwa, being in
music videos, television shows,
and podcasts. She is also set to
walk in Paris Fashion Week this
upcoming fall.

However, her journey has not been
without challenges. Balancing
school, dance, and personal life
can be difficult, and there are times
when she feels the pressure to
succeed or compare herself to
others. Despite this, she has
learned the importance of
perseverance, hard work, and
staying true to herself.

Overall, Ellie’s journey as a dancer
and model continues to shape who
she is, and she is excited to keep
working toward her dreams while
overcoming any challenges that
come her way.

Photos Credits: @john_cruice
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YAYA CAFE - un coin de confort ol
I'essence de |'Algérie fusionne avec
une ambiance chaleureuse. Pour ceux
en quéte d'un havre nostalgique, notre
cafe offre une escapade sensorielle
unigue. Découvrez un espace
accueillant, ideal pour le teletravail,
ou chague moment devient une
parenthése de bien-&tre, unissant
modernité et souvenirs intemporels
dans une tasse de café. Bienvenue &
YAYA CAFE, votre refuge nostalgique
pourle travail et le plaisir.

(438) 370 1267

yayacalemtl@@gmail.com

3251 Rue Jean-Talon E,
Montreal, QC, H2A 1\W2

{yayacafemitl
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The Latest Makeup Trends Taking Hollywood
by Storm

Hollywood is always at the forefront of beauty
innovation, setting the standard for trends that
resonate across the globe. From bold colors to
natural looks, the makeup trends emerging
from Tinseltown often inspire makeup
enthusiasts everywhere. Here's a rundown of
the hottest makeup trends currently trending
in Hollywood.
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1. Glowing Skin

The dewy, natural glow is a trend that never
seems to fade. Hollywood stars are now
focusing on skincare as much as makeup. The
look begins with a healthy skincare routine,
followed by lightweight foundations and
illuminating primers that enhance natural
radiance. Products infused with hyaluronic
acid and vitamin C are popular choices, giving
the complexion a fresh, luminous finish. The

GLITZ - MAGAZINE.COM

goal? To look like you just stepped off the
beach after a day of sunshine.

2. Bold Eye Makeup

Big, bold eyes are making a statement!
Whether it's  graphic liners, vibrant
eyeshadows, or glitter accents, Hollywood's
leading ladies are embracing their eyes as the
focal point of their makeup. Bright neon colors,
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especially electric blues and rich purples, have
surged in popularity, alongside graphic
eyeliner styles ranging from dramatic winged
looks to geometric patterns. This trend
channels a sense of fun and creativity,
allowing for plenty of artistic expression.

3. Retro Red Lips

Classic red lips are making a comeback, gracing
the lips of many starlets on and off the red
carpet. This  timeless look  exudes
sophistication and confidence. The trend sees
various shades of red—from deep burgundies

GLITZ - MAGAZINE.COM

to bright, cherry reds—used to complement
different skin tones. Pairing a bold lip with
minimal eye makeup creates a chic contrast,
classic with a modern twist.

4. Natural Brows

The heavily sculpted, Instagram-ready brows
are stepping back as more Hollywood
celebrities embrace a softer, more natural
brow. This trend emphasizes fuller brows with

a slightly untamed look, achieved through the
use of brow gels and pencils that mimic natural
hair. The goal is to frame the face while
maintaining an effortless vibe that aligns with
the clean beauty movement gaining traction in
Hollywood.

5. Soft Blush and Monochromatic Looks

Soft, diffused blush is being swept across the
cheeks to create a youthful flush, often

GLITZ-MAGAZINE.COM




GLITZ - MAGAZINE.COM

extending to the
temples for a
seamless and
cohesive look. This
trend often goes
hand-in-hand  with
monochromatic
makeup, where
cheeks, lips, and eyes
are harmonized using
a single shade or
color palette. Blushes
in soft pinks and
peaches, paired with
matching lip tints,
create an ethereal,
almost dreamy effect
that complements the
glowing skin trend
beautifully.

6. Glossy Eyes

Forget matte finishes;
glossy eyelids are
taking over. This
trend, which reflects
light beautifully and
enhances the eyes’
natural allure, is often
achieved with clear or
tinted lip gloss
applied over
eyeshadow or directly
onto the eyelids.
Celebrities are
enhancing their eye
looks with this glassy
finish, making their
eyes appear larger
and more luminous.

7. Eco-Friendly and
Clean Beauty

As environmental
consciousness rises,
Hollywood is

increasingly turning
towards eco-friendly
and clean beauty
products. Stars are
prioritizing  brands
that use sustainable
ingredients and

packaging,
showing a
commitment  to
ethical beauty
practices. This
trend not only
influences what

products are
popular but
challenges  the
industry to
innovate
sustainably.

KO's Thoughts

Hollywood's
ever-evolving
makeup  trends
reflect the
industry's
willingness to
experiment and
embrace diverse
beauty standards.
With an emphasis
on glow,
boldness, and
sustainability,
today’'s trends
highlight
individuality and
creativity.
Whether you're
aiming for a bold
eye look or opting
for that perfect
red lip, there's
something for
every makeup
lover to explore.
As Hollywood
continues to
inspire, these
trends remind us
that makeup is
not just about
aesthetics but
also about self-
expression  and
individuality.

Visit Ko: https://
hollywoodenterta
inmentnews.com
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(514) 722-3030
boulangeriepatisserie.
eclair@agmail.com
3355 rue jean talon est
Montréal, H2A IWG

Restaurant

GRILLADE e
FINTY LALIYA (g

Commandez maintenant l
[ -

450-/68-3977
1400 des Cascades, Saint-Hyacinthe, QC J2S 3H5

. 1400 des Cascades,Saint-
=" Hyacinthe, QC J2S3H5

@ 450-768-3977

Ii, laliyatraore60@gmail.com
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As a member of Namli
InCompany Photography,
your dreams are rooted
in building a brand that
reflects both emotional
authenticity and
elevated, luxury
artistry—where  every
imaﬁe tells a story of
confidence, connection,
and individuality

Your goals center on
expanding your creative
range while refining a
signature style that
seamlessly blends raw,
real moments with high-
end editorial and fantasy

elements. Your
achievements  already
speak volumes:
developing a
recognizable visual
identity, producing

diverse and compelling
work across  family,
beach, boudoir, and
conceptual shoots, and
consistently pushing
your edits toward a
polished, professional
standard. At the same
time, your challenges—
such  as  mastering
complex lighting
conditions, achieving
flawless  compositing,
and maintaining
consistency across
different  styles—have
been essential in
shaping your growth.
What truly defines your
journey is your
persistence and drive to
continuously elevate
your craft, positioning
you not just as a
contributor to the brand,
but as a creative force
actively shaping its
evolution and future
success & .

[izzie
Rotrguez
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Photos Credits: Model:
Lizzie Rodriguez
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BOUGIE Express

Bougiexpress.com

Halal l-*-d‘—’ > 1 minute de marche depuis

Vq Sh|5h Taﬂuk @ la station Beaubien

Savourez Fauthenticité du Shish Taouk &
nofre restaurant, sitvé a seulement 1
minule de marche de la station Beavbion &
Mantréal.

Leurs délices grilles a Ia perfection wous
B transportent directement au ceeur de
lorient

Rejoignez-nows pour une explosion de
saveurs medilerranéennas & chaque
bouchee!

115 rue Beaubien Est, H2S 158, Montréal [514) 223-0330

GLITZ - MAGAZINE.COM

MARSHA
SAINASIEAN

¥ RISTOLENE
[T ]

'up\l’

MES CONSEILSPOURMETTRE ENVALEUR
VOTRE PROPRIETECET ETE!

CESTFAYANT FAIRE AFFAIRE MWEC

MAFEEHASMNT JEAN!

5 523 WO MG | rodrm e ueenrei com ‘
EE G0 B -
u oy i

GLITZ-MAGAZINE.COM



Namli InCompany Photography, T 2. -

my path reflects a strong drive to A , ot - s SR L
create  work that is both Pnnto ran r— - F 'l't o e B L
emotionally powerful and _;r g B R -4
professionally elevated. My dream &, oA s e

1s to capture Images that feel raw, llza rIII T E t"? - . 'ﬁd.i'. LY

real, and deeply human—photos o N o

that don't just look beautiful but A "_ ‘; TS
make people feel confident, seen, (¥ -y ﬁ ﬂ{* 1#,3'::2 l“* R
) 4l #

Through everything I've built with ' e, o *_".'1"2"'“'3. &S
gy E
§

and empowered. I'm not aiming ’ ok
for ordinary photography; I'm 55 G e A = -.-“h . _
developing a signature style that SO N TR, o i o g ; L g '-;;, ,
blends authenticity with a high- =t i ' = 3y
end, editorial finish.

My goals are focused on growing

brand into a recognized
luxury-level  presence, using
refined ads, magazine-style
campaigns, and creative concepts
that range from family and beach
sessions to bold fashion and
fantasy work. | want my work to
stand out not just for how it looks,
but for how it makes people feel.
Along the way, I've already
achieved a lot—I've built a distinct
visual identity, created consistent
campaign layouts, and developed
strong creative direction across
multiple styles while staying true
to my brand.

At the same time, | face challenges
that come with growth. I'm
constantly working to balance
realism with artistic
enhancement, making sure my
edits stay natural while still
feeling polished and elevated. I'm
also pushing myself to stand out
in @ competitive market and turn
my creative vision into a
sustainable, scalable business. But
through it all, I'm continuing to
refine my craft, knowing that
every step is bringing me closer to
a brand that is both emotionally
authentic and undeniably high-
end.

Photos Credits: Model: Sarah
Nicole | @Sarah.Nicole.Lottinville
Photographer: Liza Crilly Tyner |
@Namlioo7
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As the owner of Namli
InCompany Photography,
our dreams are rooted in
uilding a brand that
reflects both emotional
authenticity and
elevated, luxury
artistry—where every
image tells a story of
confidence, connection,
and individuality <. Your
goals center on
expanding your creative
range while refining a
signature  style  that
seamlessly blends raw,
real moments with high-
end editorial and fantasy
elements. Your
achievements already
speak volumes:
developing a
recognizable visual
identity, producing
diverse and compelling
work across family, beach,
boudoir, and conceptual
shoots, and consistently
pushing your edits toward
a polished, professional
standard. At the same
time, your challenges—
such as mastering
complex lighting
conditions, achieving
flawless compositing, and
maintaining consistency
across different styles—
have been essential in
shaping your growth.
What truly defines your
journey is your
persistence and drive to
continuously elevate your
craft, positioning you not
just as a contributor to
the brand, but as a
creative force actively
shaping its evolution and
future success .

Photos Credits: Model:
Sarah Nicole Lottinville
Photographer: Namli
InCompany Photography
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My name is Wheatley. | am 37.1've been
tattooing since | was 17 so it's about 21
years. I've been a professional artist in
Austin Texas since 2011. | hope to one
day open up my own tattoo studio in a
warehouse which joins my second
passion, Vintage cars. | have a 73 Chevy
G2 van, | built the engine myself. His
name is Steve BlueChevy. he's baby
blue, obvi ", eventually | want this
warehouse to become built out in a loft
style on the second floor where | can
house foster kids. | want to teach them
a skilled trade so that when they age
out of the system, they don’t have to
live on the street and sale ass. My hope
is to teach them auto mechanics,
motorcycle mechanics, or tattooing
whichever one they feel more drawn to.
I'm 37 and | don’t have any kids. | don't
think that's going to happen for me so
it's my way of leaving my Mark on this
world and nurturing my motherly drive.
| grew up in very unstable conditions.
I've been homeless many times and
tattooing is the only thing that's kept
me from being dead in a ditch. My love
for cars came out of necessity. | couldn’t
afford to pay for repairs so | learned
how to repair them myself. | went to
school and got a degree in it eventually.
I'm thankful for my tenacity and my
unwavering stubbornness to get me
through learning to wrench and tattoo.
Back then there wasn't very many
female tattoo artist. it felt very
daunting at times. I've had multiple
men through out my life, tell me | will
never be as good as them, but because
I'm pretty I'll always do OK. | used to
hate the people that said those things
to me, but now | appreciate them for
what they did for me because it lit the
fire in my stomach to keep going, to
push through and become better than
anybody who has ever said that to me.
There are many great artists out there
better than me but | can say with pride
“go fuck yourself, | tattoo better than
you” to anyone who's ever equated my
success to my age and looks instead of
my

hard work and perseverance.

Photos Credits: Wheatley

Wheatiey
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Headshotis, Fithess,
Family, Dance, Senior

Photographer
Arindamdasguptaphotography.com

adphotoperfect@gmail.com
240-505. 75T

M

Gustavo Reategui

J05 ¥30.0044

@miamimediaproject

miamimediaproject@gmail.com
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35 Av, Marian
Dorval, QCHSS1 A4

@ Daniel@dbsiinc.com
R (514)-239-2027

€) ossiinc.

(% www.dbsiinc.com/

Support, soutien et développement informatique adaptés pour les PME

MIA
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