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Daniel Ashton-Lincoln is a rising British actor
currently building strong momentum across film
and television. He has recently been cast in a
lead supporting role in G.O.D.TECH 2: Battlefield
of the Mind, where he will be working alongside
established actor Anton Lesser, marking a
significant step forward in his screen career.
Known for his grounded presence and emotional
range, Daniel continues to develop his craft
through a combination of professional training,
self-taped work, and on-set experience.

Alongside his recent casting, Daniel has been
actively auditioning for major productions,

including Time Season 3, reflecting his growing
presence within the industry. His recent work has
seen a notable increase in audition
opportunities, as he transitions into more
substantial roles and builds a strong, versatile
showreel.

With a disciplined approach to both performance
and preparation, Daniel remains focused on
long-term growth, consistently refining his skills
while gaining valuable industry experience. As
his profile continues to rise, he is establishing
himself as a committed and emerging talent to
watch.
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Dawna
Lee Heising

Dawna Lee Heising has acted in over 260 feature
films, including Param Gill's "Bad President”,
starring Eddie Griffin, and “"Alien Storm”, starring
Tom Arnold. She played Crystal, Ms. Third World,
in Tom Lopilato’s “"WordLotto”, Athena in Craig
Railsback’'s "The Job,” and Reita in Gregory
Hatanaka's “Samurai Cop 2: Deadly Revenge,”
with Tommy Wiseau. She has won over 950 film
festival awards, including over 580 Best Actress
awards. Dawna is trained in Tang Soo Do martial
arts and ballet.

Dawna earned a B.S. Degree in Business
Management and MBA from Pepperdine
University. Dawna is the VP of Aki Aleong's
Mustard Seed Media Group. Her uncle is
legendary director of photography Tak Fujimoto
("Silence of the Lambs”, Sixth Sense”) and her
cousins George Daugherty and David Wong won
a Primetime Emmy Award for "Peter and the Wolf
on Broadway”.

Photos Credits: Mark Oeffler
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HELLO my name is Elisia
Silverwater, I'm an Actress and
Model in New Mexico. | have
been in several commercials in
California and New Mexico, |
have had commercial school in
California and also Fashion
Modeling School and Makeup
with New York West in

California. | also have Model
Casual, Western, Print. | have
helped raise Cancer Donations
to the Women's Cancer Society
thru Fab over 40 Contest which
| place 5th in my group.i also
have

IMDB Credits for the
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Burlesque Ghost Hunters and
the Extended Directors Cut
Aladdin.] was a graffer and
received credits for 7 woman
versus 1 Man K-Pop on U-TUBE.
| have been in several movies
as | do Background and Stand In
work also .I have been
Published in the Glitz Magazine
Issue 14 and Published in the
Talent and Artist Magazine |
have had Acting Classes online
and many more to follow there
is always something new to
learn , never give up on your
dreams. Elisia Silverwater
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By Kadrolsha Ona Carole

The Latest Makeup Trends Taking Hollywood by
Storm

Hollywood is always at the forefront of beauty
innovation, setting the standard for trends that
resonate across the globe. From bold colors to
natural looks, the makeup trends emerging
from Tinseltown often inspire makeup
enthusiasts everywhere. Here's a rundown of
the hottest makeup trends currently trending in
Hollywood.
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1. Glowing Skin

The dewy, natural glow is a trend that never seems
to fade. Hollywood stars are now focusing on
skincare as much as makeup. The look begins with
a healthy skincare routine, followed by
lightweight foundations and illuminating primers
that enhance natural radiance. Products infused
with hyaluronic acid and vitamin C are popular
choices, giving the complexion a fresh, luminous
finish. The goal? To look like you just stepped off
the beach after a day of sunshine.

2. Bold Eye Makeup

Big, bold eyes are making a statement! Whether
it's graphic liners, vibrant eyeshadows, or glitter
accents, Hollywood's leading ladies are embracing
their eyes as the focal point of their makeup.
Bright neon colors, especially electric blues and
rich purples, have surged in popularity, alongside
graphic eyeliner styles ranging from dramatic
winged looks to geometric patterns. This trend
channels a sense of fun and creativity, allowing for
plenty of artistic expression.

3. Retro Red Lips

Classic red lips are making a comeback, gracing
the lips of many starlets on and off the red carpet.
This timeless look exudes sophistication and
confidence. The trend sees various shades of
red—from deep burgundies to bright, cherry
reds—used to complement different skin tones.
Pairing a bold lip with minimal eye makeup
creates a chic contrast, classic with a modern twist.
4. Natural Brows

The heavily sculpted, Instagram-ready brows are
stepping back as more Hollywood celebrities
embrace a softer, more natural brow. This trend
emphasizes fuller brows with a slightly untamed
look, achieved through the use of brow gels and
pencils that mimic natural hair. The goal is to
frame the face while maintaining an effortless
vibe that aligns with the clean beauty movement
gaining traction in Hollywood.

5. Soft Blush and Monochromatic Looks

Soft, diffused blush is being swept across the
cheeks to create a youthful flush, often extending
to the temples for a seamless and cohesive look.
This trend often goes hand-in-hand with
monochromatic makeup, where cheeks, lips, and
eyes are harmonized using a single shade or color
palette. Blushes in soft pinks and peaches, paired
with matching lip tints, create an ethereal, almost
dreamy effect that complements the glowing skin
trend beautifully.

6. Glossy Eyes

Forget matte finishes; glossy eyelids are taking

over. This trend, which reflects light beautifully
and enhances the eyes’ natural allure, is often
achieved with clear or tinted lip gloss applied
over eyeshadow or directly onto the eyelids.
Celebrities are enhancing their eye looks with
this glassy finish, making their eyes appear larger
and more luminous.

7. Eco-Friendly and Clean Beauty

As  environmental consciousness  rises,
Hollywood is increasingly turning towards eco-

friendly and clean beauty products. Stars are
prioritizing brands that use sustainable
ingredients and  packaging, showing a
commitment to ethical beauty practices. This
trend not only influences what products are
popular but challenges the industry to innovate
sustainably.

KO's Thoughts

Hollywood’'s ever-evolving makeup trends
reflect the industry’s willingness to experiment
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and embrace diverse beauty standards. With an
emphasis on glow, boldness, and sustainability,
today’'s trends highlight individuality and

creativity. Whether you're aiming for a bold eye
look or opting for that perfect red lip, there's
something for every makeup lover to explore. As
Hollywood continues to inspire, these trends

remind us that makeup is not just about
aesthetics but also about self-expression and
individuality.

Visit Ko: https://hollywoodentertainmentnews.
com
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| love being in the Talent
industry, I started
modelling in 2018, .
became an actress in 2019 | Jetes
and started my business |t ‘ : :

Talent Image T R e EEA55E h e 26th 10th
Entertainment Ltd [ - __SEPTEMBER OGTOBER
November 2019 and have ' =

loved the constant growth

Lifetime Achievement Award of the business. e are ekt # = 10th 7ih
now Multi Award Winning. [ AT B e i # &= DOCTOBER MNOVEMBER

FlNALlST 2025 | have always loved to read | ———— A
and write and so as a . ] 971h
sudden traumatic

: ' experience hit my family [ESSEGE—_G—_GI_—G—_E toct o " Exveal : : IMIH__E-_EH ﬁi ,:‘ ﬂ

'PIJ cHCnLed L through neigthUFS il bur csosserdn oom or Tel: 371 4 146 5100 .:'n.l.-\. ; {"R{'

s P « i e harrassement | wrote my
Lisa Kate Richardson book The Naked Truth J

Talent Entrepeneur which was released in
january 2026.

| have many clients,
- =3 colleagues & associates
r‘ﬁdin Le Eeuro recamber X125 T 1) worldwide with all ranges
of Talent.

| am an events manager
Fa
AR S——— and have arranged three
events so far which have
been extremely successful

| ' ! t and looking forward to
arranging another one for
my book signing later this
year.
| have been to Palace Of
Westminster twice, once to
.E- give a speech about my

business and the second
for Elite Women Collective

Networking Group Event

which you can find on my
i ":['T ' , social media.

I have won multi awards
with PANACHE GLOBAL

— ENTERTAINMENT AWARDS
& WOMENS BUSINESS
CLUB and awarded
multiple times for my
photography.
Kate Photos Credits: Drawing
the Light, Eddie Stringer,

Tony Haw
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OUTSTANDING HUMANITARIAN SERVICE
AWARD.

PAY T0: PANACHE GLOBAL ENTERTAINMENT UK

4PM - 12AM 2 MEZIIN  AccounT NuMBER: 1 108568

¢ mu SORT CODE: 04-06-05
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My name is Liza Crilly Tyner of Namli
InConpany Photography and | have built my
journey in photography around a clear and
evolving vision: to create images that feel
raw, emotional, and deeply human, while still
carrying the presence of high-end, editorial
artistry. As a professional photographer
based in Southern California with over 15
years of experience, my goal is not just to
capture beautiful photos, but to build a
legacy through storytelling—focusing on
confidence, connection, and authenticity in
every person | photograph. | am especially
drawn to family, portrait, and boudoir
photography, often working in natural coastal
environments where light and emotion come
together in an organic way. At the same time,
| continue to push my creativity by exploring
high fashion, fantasy, and luxury editorial
styles, blending realism with imaginationin a
way that feels intentional and real.

Through Namli InCompany Photography, |
have developed a strong and recognizable
brand identity that reflects both elegance
and emotional depth. | have created
campaigns, promotional materials, and full ad
systems that mirror magazine-level quality,

while also collaborating with a wide range of
clients and notable individuals. These
achievements represent not only my
experience, but my ability to turn vision into
something  consistent, powerful, and
marketable.

My dreams are centered on growth—both
creatively and professionally. | want to
elevate my brand to stand alongside high
fashion publications and major creative
platforms, while still staying true to the
authenticity that defines my work. | am
passionate about meeting new people,
working with new models, and creating
images that help others see themselves as
confident, strong, and seen. | also recognize
the challenges | face, from balancing realism
with high-fashion polish to maintaining
consistency across my brand while growing a
business. But those challenges continue to
shape me, refine my skills, and push me
closer to the legacy | am determined to
create.

Photos Credits: Nyla Young IG https://www.
instagram.com/a.simple.humanbeing/
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My name Liza Crilly Tyner and
Through everything I've built with
Namli InCompany Photography,
my path reflects a strong drive to
create work that is both
emotionally powerful and
professionally  elevated. My
dream is to capture images that
feel raw, real, and deeply
human—photos that don't just
look beautiful but make people
feel confident, seen, and
empowered. I'm not aiming for
ordinary photography; I'm
developing a signature style that
blends authenticity with a high-
end, editorial finish.

My goals are focused on growing
my brand into a recognized
luxury-level  presence, using
refined ads, magazine-style
campaigns, and creative concepts
that range from family and beach
sessions to bold fashion and
fantasy work. | want my work to
stand out not just for how it looks,
but for how it makes people feel.
Along the way, I've already
achieved a lot—I've built a
distinct visual identity, created
consistent campaign layouts, and
developed strong creative
direction across multiple styles
while staying true to my brand.

At the same time, | face challenges
that come with growth. I'm
constantly working to balance
realism with artistic
enhancement, making sure my
edits stay natural while still
feeling polished and elevated. I'm
also pushing myself to stand out
in a competitive market and turn
my creative vision into a
sustainable, scalable business.
But through it all, I'm continuing
to refine my craft, knowing that
every step is bringing me closer to
a brand that is both emotionally
authentic and undeniably high-
end.

Photos Credits: Model: Nyla Young
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As a Owner of Namli
InCompany Photography,
your dreams are rooted in
building a brand that
reflects both emotional
authenticity and
elevated, luxury
artistry—where  every
image tells a story of
confidence, connection,
and individuality

Your goals center on
expanding your creative
range while refining a
signature  style that
seamlessly blends raw,
real moments with high-
end editorial and fantasy
elements. Your
achievements  already
speak volumes:
developing a
recognizable visual
identity, producing
diverse and compelling
work  across  family,
beach, boudoir, and
conceptual shoots, and
consistently pushing
your edits toward a
polished,  professional
standard. At the same
time, your challenges—
such as mastering
complex lighting
conditions, achieving
flawless compositing,
and maintaining
consistency across
different  styles—have
been essential in shaping
your growth. What truly
defines your journey is
your persistence and
drive to continuously
elevate  your  craft,
positioning you not just
as a contributor to the
brand, but as a creative
force actively shaping its

f‘} \ v . ' S b evolution and future

PII t Il X success %’ .
0 0gran v ‘ LY 4 X Photos Credits: Namli

InCompany Photography
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My name is Sarah Nicole Lottinville. Although, |
look a little younger, | am currently 37 years old.
| started the modeling and acting world
relatively late, comparatively speaking. But |
have big dreams. One day | want to model for
Victoria Secret... Sports Illustrated...
Inked...Glamour...Glitz and their respective
magazines. | love doing photoshoots and feel
like I have really found my lane. Going to various
locations has been a dream come true in it's own
as |'ve always wanted to travel and, even though
I'm starting only in surrounding areas, it feels like
I'm where | am supposed to be. My goals are to

become signed with either one agency or
several, both for modeling and acting and be
able to live by my dreams and lasting passions.
Over the last year | have gone on over 20
photoshoots and have many more lined up for
the next couple of weeks. | hope to continue to
grow and find new ways and other people who
will help challenge me and push me onto higher
levels. | would love to both be a part of your
team, and add you onto mine. With love, Sarah
Nicole Lottinville

Photos Credits: Edwin Barrera
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Sarall wu &
Nicole Lottinville
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~ Nicole Lottinville
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